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Chapter 1: Purpose of Study

 Introduction

◦ Tuition/Enrollment Based Finances

◦ Demographics

◦ Student Services

 Research Questions:

◦ To analyze data that is useful in the 

determination of effective feeder schools to 

Catholic high schools 
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 Background Information

◦ A Nassau and a Suffolk Catholic High School

◦ Current Financial Environment of Catholic 

Schools
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 Definition of Terms

◦ Per Pupil Cost – the cost of educating a 

student which is derived by dividing the total 

expenditures by the number of students 

enrolled.

◦ Expended Per Pupil Cost – is a synonym for 

Per Pupil Cost, which is used in elementary 

school budgets.

◦ Tuition – the expensed charged to the family 

of a student to attend the school for one 

academic year, sans registration fees.
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 Definition of Terms

◦ Subsidy – the total funds given to a school by 

the governing body, which represents the 

shortfall between total revenue (including 

development funds and rental income) and 

total expenditures.

◦ Subsidy Per Pupil – the amount derived by 

dividing the total subsidy by the enrollment.
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 Definition of Terms

◦ Elementary School Grades – Pre K to 8

◦ Feeder School – an elementary school whose 

students choose to attend one of the two 

home high schools in our study.
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 Significance – By analyzing specific data 

points of both one’s home school and 

feeder schools, the home schools are able 

to better understand their own strengths 

and needs of their feeder schools.



Chapter 2: Literature Review

 Conceptual Framework 

◦ Dr. Jonathan Hughes – Data Matters (2008)

 Content – What do we have?

 Compare – Where do we stand?

 Contrast – Why are we here?

 Context – Why are we here?

 Construct – How do we move forward?
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 Data Warehousing: Beyond Disaggregation 

Lawrence M. Rudner and Carol Boston 

(2003)

◦ Data are not an island

◦ Comparing two data points is much more 

useful

◦ Longitudinal data provides us with the big 

picture
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 Sustainable Leadership – Hargreaves and 

Fink (2005)

◦ Breadth – where do we stand and why are we 

here?

◦ Depth - what do we have and what do they 

need?



Chapter 3: Methodology

◦ Feeder Schools

 Examined the Diocesan data available 

 Narrowed focused to four areas of data

 Finance

 Ethnicity

 Student Performance

 Instruction

 Selected four data points for each area

 Ranked schools in each area of data

 Performed overall ranking
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◦ Home High Schools

 Examined our local data warehouse available

 Narrowed focused to areas related to the feeder 

schools

 Finance

 Ethnicity

 Student Performance

◦ Examined descriptive and comparative data in 

order to formulate summative constructs

◦ Offered first step recommendation
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Chapter 4: Findings

 Nassau – there exists an almost inverse 

correlation between the current enrollment 

from Feeder Schools and the Feeder Schools 

that have the characteristics that the High 

School is seeking to attract.

 Suffolk – there exists an almost direct 

correlation between the current enrollment 

from Feeder Schools and the Feeder Schools 

that have the characteristics that the High 

School is seeking to attract.



Chapter 5: Recommendations

 First Step Nassau High School: Redirect the 

current marketing plan towards the Feeder 

Schools that have the characteristics that the 

High School wishes to attract.

 First Step Suffolk High School: Continue to 

market to attract students from the current 

Feeder Schools, which have the characteristics 

which the High School is seeking to attract. 


